
 

Facebook can be a valuable social media channel for business leaders who want to share 
product information, engage with customers and educate prospects. But there are some risks 
that you should be aware of before you jump in. Here is a quick overview of some of the 
benefits and risks of using Facebook as a component of your business strategy. 

Benefit #1 - Most people are already familiar with Facebook. One of the most ubiquitous 
destinations online today, Facebook is a network most people already use. Creating a business 
presence on Facebook allows your fans to find you, like you and stay in close contact with your 
business without having to change their behavior. Once you are "liked" by fans, any status 
updates you post will automatically appear on their Facebook home page. 

Benefit #2 - Content can be more "conversational." The dynamic and casual nature of 
Facebook allows you to publish content that is more informal than your web site. Facebook 
pages can include multimedia content, links, quotes, photos and videos, as well as enable you 
to engage in an active dialogue with your audience. Some restaurants publish daily lunch 
specials on Facebook and many real estate agents use the network to promote open houses 
and new listings. Often companies use Facebook to recognize followers and to post responses 
to questions.  

Benefit #3 - Your customers can speak for you. Facebook allows your fans to easily republish, 
link to and "like" your content, creating an opportunity for information about your company to 
go viral very quickly. There are many examples of contests, promotions and other updates that 
began on Facebook and quickly spread to millions of users online. 

Once you begin using Facebook for business, you should be aware that there are risks of using 
the site which stem from not being aware of the culture and structure of this media channel. 

Risk #1 – Fans will share opinions and not all of them will be positive. Like many other social 
media channels, Facebook gives users a forum to share their likes and dislikes. Even ardent fans 
will dislike a TV commercial or something you post on your Facebook page once in a while and 
they will not be shy about sharing their disapproval. Sometimes the best response to negative 
criticism is no response at all, but other times you will want to comment on or otherwise 
address specific comments on your Facebook page. Responding to these posts can become 
time-consuming and resource-intensive. 

Risk #2 – It's hard to scale up your followers. Unless you purchase "likes," which is frowned-
upon in social media circles, it is very difficult for businesses to build a large fan base on their 
Facebook pages. Conventional thinking is that it's better to have a small but dedicated fan base 
than thousands of likes from people who aren't fully engaged with your company or products. 

Facebook can be a valuable part of your social media mix. For more information on how to 
use social media, please email info@crollsocial.com or phone Croll Social at (703) 863-
8644.  

Visit us at CrollSocial.com, follow us on Twitter @CrollSocial, 'Like' Croll Social on Facebook and 
Connect with Chris Croll on LinkedIn. Thank you! 
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